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Dr. Bronner’s
Magic Soap

Life philosophy still rests
on soap bottles.

By Jeremy Breningstall
joreningstall@todayslocalnews.com

ESCONDIDO - Thirty thousand
words of small, cryptic text referenc-
ing everything from Thomas Paine to
ancient Jewish sages. Itisn’t the sort
of message you would find drafted in
a marketing focus group. But for
Escondido-based Dr. Bronner’s
Magic Soap, quirkiness has always
been the key ingredient to success.

Suds have been in the Bronner
family for five generations. The com-
pany that espouses, “Absolute clean-
liness is Godliness™ is not likely to
dry up anytime scon. Dr. Bronner's
is poised to surpass $10 million in
revenue for the first time this year —
despite profit-sharing policies, chari-
table contributions and an idealistic
vision that would send most corpo-
rate executives fleeing.

The “Heilbronner’s” soap-making
tradition evolved into “Dr. Bronner’s
Magic Soap” when a young Emanuel
Heilbronner (a.k.a. “Dr. Bronner™)
immigrated to America in 1929.

Emanuel found work as a chem-
ist, married and had three children.
But increasingly, he devoted his at-
tention to the individual philosophy
he would later publish on soap labels.
Dr. Bronner's philosophy is too idio-
syncratic to paraphrase, but loosely

speaking it revolved around the idea
that people of all nationalities and
religions should unite before God
and focus on developing common
ground and shared traditions.

He found followers, though not
always the kind of followers you
want. In 1945, a Chicago man cru-
cified himself to draw attention to
Emanuel’s ideas (the man survived).
After a subsequent disturbance at a
University of Chicago dean’s office,
the future entrepreneur was taken
away in a straightjacket and placed
in Elgin State Mental Hospital. Af-
ter several failed escapes, he made
his way to Los Angeles, where he
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Michael Bronner, Chief Operatoring Officer of Dr. Bronner's Magic Soaps, talks to a reporter
next to large containers of soap.

was unknown, and rented an apart-
ment in a tenement building.

Today’s international company
had its humble origins in there, where
he would mix 20-gallon drums of soap
with a broom handle and peddle it
door to door, But for the “Pope of
Soap”, soap making was always as
much about the message as the me-
dium.

Originally, Bronner would preach
his ideas on street corners, giving soap
to anyone who would listen.

The good “doctor,” who held no
formal doctorate, soon discovered
people were making off with the soap
without sticking around for the ser-






